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Tém tit
Nghién citu dd sit dung két hgp cdc phiong phdp phin tich dé khdm pha vé cde nhdn t6 tdc
déng dén Quyét dinh thic hién Hiép thi tric tuyén cila cde cong ty hoat dong trong link vuc du
tich trén dia ban TP. Céan Tho. Két qud phén tich da cho thdy, ¢ 7 nhdn 16 bao goém: Hinh dnh;
Thong tin; Thi truong; Gid tri cdm nhin; Ky vong; Ndng luc phuc v va Chién luge marketing
déu cé sy dnh hidng dén quer dinh rhuc hién tiép thi truc tuyén ciia doanh nghzep Dtm trén
két quéd do, nghién citu dé xudt mot s6 gidi phdp nhdm huong dén wec phdt trién cOng thong
tin du lich ciing vng dung di dong (smart mobifone application) vé du lich d¢ givip néng cao
hon nita d6 tin cdy va chdp nhdn cida hinh thitc qudng cdo triic tuyén ciia cdc doanh nghiép du
lich Cdn Tho d6i vdi ngudi tiéu diing.

T khéa: tdc déng ciia Cidch mang cong nghiép 4.0, tiép thi tric tuyén, du lich, sy chdp nhdn
cing nghé

Summary

The study combines analytical methods to explore factors affecting Can Tho city-based
tourism businesses’ decision to implement online marketing. The result points out seven
determinants which are Image, Information, Market, Perceived value, Expectation, Assurance
and Marketing strategy. From this finding, the study proposes solutions to the development of
tourism portal and smart mobile application in order to further improve customers’ trust and
acceptance of online advertising of Can Tho's local tourism business.

Keywords: ¢ffect of the Fourth industrial revolution, online advertising, tourism, technology
acceptance

GIGI THIEU Khi nhitng kénh marketing truyén thdng dang dan
trd nén qua tai, thi véi kha ning twdng tac cao v6i ngudi
Cudc Cach mang cdng nghiép 4.0 sif dung internet, tinh linh hoat trong trién khai, cling
¢6 dnh hudng siu rong dén toan bd cdc  nhu sy phong phii vé hinh thife, thi ti€p thi tryc tuyén
hoat déng trong nganb du lich, gitip cho  dang d4n din urd nén phé bién, dic biét trong bdi cinh
nginh du lich c¢6 nhiéu sdn phdm du lich  Cich mang cdng nghiép 4.0 mang dén nhiing dot phd
da dang va ha’p din, gép pth kich thich  v& céng nghé va tri tué nhin tao.
sy ting trudng va phat trién du lich bén Ciing trong xu thé dé, ti€p thi tryc tuyén Viét Nam
vimng. Ung dung cong nghiép 4.0 s& cho  bilt ddu trd thinh sy lva chon cda nhiéu linh vyc trong
phép gidm chi phi thdi gian, nhin luc lao x4 hdi, trong d6 ¢6 nginh du lich. Tai TP. Cén Tho, noi
d6ng, chi phi sin xudt, ddng thdi gidm céc doanh nghiép du lich hiu hét ¢6 quy md nhd va
gid thanh cdc dich vu du lich. siéu nhd, do d6 viéc kham phd vé cdc nhin t8 tic dong
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dén Quyél dinh thyc hién t€p thi tryc tuyén cilia cic
cong ty hoat ddng trong linh vic du lich trén dia ban
Thanh phd 13 cin thiét.

CO SG LY THUYET VA MO HINH NGHIEN CUU

Cd s6 1y thuyét

Mé hinh chdp nhdn cong nghé (Theory of
Technology Acceptance Model - TAM) do Davis
va cOng sy (1989) dé xudt, duge xiy dung trén nén
tdng cha thuy&t hinh dong hdp ly (TRA) duge mé td
bdi Ajzen va Fishbien (1975) va thuy&t hanh vi du
dinh (TPB) dugc néu ra bdi Ajzen (1991). TAM cho
ring, 2 y&u 8 nhin thitc vé tinh hitu dung (Perceive
Usefulness - PU) va Nhiin thifc vé tinh dé ding sit dung
(Perceive Fasc of Use - PEU) lién quan mét thiét dén
quy&t dinh chdp nhiin cla ngudi tiéu ding déi véi mot
san pham, dich vu trong linh vyc cdng nghé théng tin,

Mé hinh chip nhén va sit dung cong nghé
(Unified Theory of Acceptance and Use of Technology
- UTAUT) dugc phét trién bdi Venkatesh vi cong su
(2003) véi muc dich ki€m tra sy chip nhin cong nghé
va st dung cdch ti€p cdn thdng nhat hon. Py dudc coi
12 md hinh k&t hgp cda cdc md hinh trude d6 dya trén
quan diém chung nhit 11 nghién cifu sy chap nhin clia
ngudi sit dung vé mot h¢ théng thdng tin méi. M6 hinh
dudc xiy dung vdi 4 yéu 8 déng vai trd dnh hudng
trc ti€p d€n hanh vi chip nhin va sif dung clia ngudi
dung, bao gbm: Ky vong hiéu qud; Ky vong nd luc;
Anh erEing xii hdi va Diéu kién thuan Igi. Ngodai ra,
con cdc yéu to ngoai vi (gidi tinh, d6 twdi, sif tw nguyén
va kinh nghiém) diéu chinh d&n § dinh s& dung.

M6 hinh nghién cifu

Trén cd s8 cdc nghién cdu trude, nhém tic gid
dé xudt md hinh nghién citu gdm cdc nhan to: Hinh
anh (BT); Thong tin (In); Thi trudng (Ma); Gid tri cdm
nhéan (PVY); Sy tin cdy (TR); Nang luc (SC); Chién hige
(MS) va Quyét dinh thyc hién (10) dude m6 hinh héa
nhu Hinh 1,

Trén ¢d 53 tdng quan cdc nghién cifu trude d6, nhém
tic gid dé xudt cdc gid thuy&t nghién cifu sau:

H1: Hinh dnh cla doanh nghiép ¢S dnh hudng
tich cyc d€n Quyét dinh thiic hién ti&p thi ruc tuyén
ciia doanh nghiép.

H2: Thong tin cda thi trudng, khich hang, ddi tdc
va ddi tho clia doanh nghiép c6 dnh hudng.tich cyc dén
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Quyét dinh thuc hién ti€p thi tric tuyén
ctia doanh nghiép.

H3: Muc tiéu thi trudng cia doanh
nghiép ¢ 4dnh hudng tich cyc d€n
Quyét dinh thyc hién ti€p thi tryc
tuyén cia doanh nghiép.

H4: Gid tri ¢dm nhén cna dich vu ¢6
Anh hudng tich cyc dén Quyét dinh thuc
hién ti€p thi tryc tuy&n clia doanh nghiép.

H5: Su tin ¢iy/Ky vong cia doanh
nghiép cé inh hudng tich cuc dé€n Quyét
dinh thyc hién tiép thi tryc tuyén cia
doanh nghiép.

H6: Nang liic phuc vu cGa doanh nghiép
¢6 anh hudng tich cuc dén Quyét dinh thue
hién tiép thi tryc tuyén clia doanh nghiép.

H7: Chién luge marketing ctia doanh
nghiép cé anh hudng tich cvc dén Quyét
dinh thyc hién 6€p thi tryc tuyén cla
doanh nghiép.

Phuong phap nghién cifu

Nghién cifu ndy st dung phuong phdp
18y mau thuin tién. B6i tugng kho sdt 13
nhifng doanh nghiép du lich tai TP. Cin
Tho. Thdi gian khdo sat dirge tién hanh
tif ngay 15/01-15/4/2021. Téng s6 phi€u
khdo sdt tryc G€p va online la 50, trong
d6 cé 6 phi€u khong dii diéu kién dua
vio nghién ctu da bi loai bd,

KET QUA NGHIEN CUuU

Kiém dinh Cronbach’s Alpha

K&t qud nghién citu (Bing 1) cho
thdy, dé tin ¢4y cia cdc thang do véi 25
bi€n quan sit thudc 8 nhin 5 cd hé s6
Cronbach's Alpha dat dugc & mitc tot
(> 0.8), chitng & cdc bién déu dim bio
dd tin cdy. Bén canh d6, cdc bién quan
sdt déu c6 hé s8 wong quan bi€n tdng
(Corrected Item-Total Correlation) >
0,5. Nhu vdy, cdc bi€n déu di diéu kién
dé dua vao phén tich & budc tiép theo.

Phin tich nhén t6 kham pha (EFA)

K&t qui phin tich EFA 461 véi céc
bi€n doc 1ap (Bing 2) dat dugc cac gid
tri ki€m dinh, nhu: (1) PO tin cdy clia cic
bién quan sit (Facior loading > 0,5); (2)
Ki€m dinh tinh thich hgp ciia mé hinh
(0,5 < KMO = 0,714 < 1.0);(3) Kiém
dinh Bartlett v& tidng quan cia‘cdc bién
quan sit (Sig. = 0,00 < 0,05);{4) Téng
phuong sai trich = 78,44% >:50%. Cic
bi€n quan sdt dat dwdge gid tri phin biét
va d6 hoi ty. Qua d6, 7 nhan'té doc 1ip
duge hinh thanh t¥ 22 bién quan sat,
khdng cé sy xdo tron vé thinhphin nén
tén nhan t& vin dugde goi nhueli™ -

Kinh t& va Dy bdo



Tuong ¢, két qud phén tich EFA
thang do Quyét dinh thyc hién (Bing 3)
dat dudge céc chi s6: (1) Pd tin ciy cia
cdc bién quan sdt (Factor loading > 0,5);
(2) Kiém dinh tinh thich hgp ctia mé hinh
(0.5 < KMO = 0,769 < 1,0): (3) Ki€m dinh
Bartlett v& wong quan clia ¢4c bién quan
s4t (Sig. = 0.00 < 0.05): (4) T(’J’ng phuong
sai trfch = 92,87% >.50%. Nhu viy, nhin
t5 10 duge hinh thanh tir 7 bi€n quan sdt,
khong c6 sy xfo trn v& thanh phin nén
tén nhén 18 viin duge goi nhy cil.

Phéin tich m8 hinh cfiu tric tuyln
tinh (SEM)

K&t qud nghién citu cho thily, céic hé s6
CR déu > 0,7 vd hé s§ AVE dCu > 0,5. da
khdng dinh dugc 49 tin ciy vd gi4 tri hdi
tu cita thang do, cdc thang do trong md
hinh nghién ctu 13 dat yéu chu. Mat khéc.
¢ tiép tye phin tich 46 phan bigt clia cée
bi€n trong nghién cu, nhém tic gid dua
vo chi s6 HTMT (phu luc) clia c4c nhin
10. K&t qud cho thiy, cdc chi 50 nay déu
nhd hon 0.85 13 dat yéu cdue v& nh phan
bi¢t (Henseler vh cong suf, 2015).

Ngodi ra, @€ ki€m tra hign wgng da
cdng tuy@n, nghidn ciu cdn xem xét dén
hé s6 VIF. K&t qui nghién ciu cho thily,
Lhong cb glfl tn VIF ndo > 5. vi vily khong
¢6 viin 48 tiém an hay khong ¢6 h1Cn tugng
da cdng tuy&n trong nghi¢n citu ndy.

Phén tich mufc 4§ dnh hudng cua cic
nhin t6 d€n sy chip nhan tifp thi tree
tuyfn clia doanh nghiép du lich cho
thiy. c4c nhdn t8: Hinh dnh: Théng tin;
Thi trutsng: Gid tri cdm nhin; Sy k¥
vong: Niing luc phuc vu v Chi€n lugc
marketing gidi thich dugc 68,9% su bicn
thién cla Quy&t dinh thyc hién ti€p thi
tre tuy€n & mite ¥ nghia 5% va con lai
12 31.1% chua gidi thich duge 13 do c4c
y€&u t6 khic chua duge dua vio md hinh.

Ki€m dinh Bootstrapping

Nhém thc gid tién hanh s dung k¥
thuiit bootstrapping v&i ¢¥ miu lip lai 13
500 quan sit (n = 500) v6i ¢cd@ miu ban
ddu 13 44 quan sft. K& qud ude lugng
vdi d9 tin ciy 95% cho thdy, cic trong s8
gbc ¢b ¥ nghia v6i trong s8 trung binh clia
Boolstrgppihg, déu niim trong doan phin
5%. Nhu viy, cic ubc lugng
6 thé két ludn I3 ddng tin cy.
nh gid thuyé&t
tho thily. tit cd 7/7 gid thuyét
téchdp nhin, Céc gid thuyGt HI.
H7 duge chip nhin v8i mdc
b: 3 gid thuy€t con lai dugce
\6i mc § nghia 5%.
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BAHG l KET QUA Kifm BJNH CRONBACH'S ALPHA cdA CAC THANG DO

. 86 "|Cronbach’s| T H¢ ‘;f‘)'tu'dng uan
81 Thang do bitn | Alpha (CA)| pitta bitn t6ng 0o nhiit
1 Hinh dnh (B1) 4 0,945 0, 373
2 _[Thong tin (In) 3 0,950 0,867
3 |Thitruong (Ma) 3 (.881 0.663
4 |Gi4 tri cim nhfn (PV) 3 {3,818 0,520
5 |Sutinciy {TR) 3 1,889 0,715
6_ [Nfng luc (5C) 3 0,902 0,801
7__IChi€n Wige (MS) 3 0,864 0,640
8 |Quyft dinh thue hi¢n (I0) | 3 0,962 0,893

BANG 2: KET QUA PHAN TiCH EFA THANG DO CAC NHAN TG ANH HUGNG
DEN QUYET BINH THUC HIEN
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BANG 3: KET QUA PHAN TICH EFA THANG DO QUYET BINH THYC HIEN
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KET LUAN VA DE XUAT

HINH 2: MO HINH CAd TRAC TUYEN TINH PLS-SEM

MNgudn: Tinh todn ciia nhdém the gid dya trén s6 Jidu khéo sét

Két ludn
" Nghién ctu di chi ra 7 nhin 18 t4c dong d€n Quylt
dinh thyc hién ti€p thi e tuyCn clia doanh nghiép du
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BANG 4: KIEM D|NH CAC GIA THUYET NGHIEN c{u

] Migmadt |Gt K6
H1 [Hinh 4nh — Quyét dinh thyc hién ti€p thi tnfc yén 2,808 0,006%|Chép nhin
H2 |Théng tin — Quyél dinh thife hién G&p thi tryc tuyén 2,367 0,050**|Chdp nhin
H3 |[Thi trwisng — Quyét dinh thye hién ti€p thi myc tuyén 1,981| ©,042**|Chip nhin
H4 |Gid tri cAm nhdn — Quyét dinh thuc hién ti€p thi e myén| 3,681 0,001%Chip nhin
H3 |K¥ vong — Quyét dinh thyc hién tiép thi tnfe tuyén 3424 0008*]Chip nhin
H6 [Nang lyc — Quyét dinh thyc hién ti€p thi tnfe tayén 1,975 ©,049%*Chip nhin
H? |Chi&n luge — Quy&t dinh thye hign tigp thi trfe tuyén 2,606|  0,003"|Chdp nhin

Ghi chi: *: mue ¥ nghia 1%, **: muic ¥ nghia 5%

Ngudn: Tinh toan cla nhdm tac gia dua trén sd ligw khao sat

lich tai TP, Cin Thd. C4c nhin t& ¢6 mitc 36 dnh hudng
khic nhau. Trong d6, cic nhin t& ¢6 su dnh hudng vdi
mifc d tin ciy 99% 1a: Hinh dnh; Gi4 tri cAm nhén; Ky
vong vi Chién ludc. Bén canh d6, cdc nhén 18 cé s
anh hudng véit mie dd tin cdy 95% 1a: Théng tin; Thi
trudng va Niang lyc phuc vy.

Mot so dé xuat

Trén cd s& két qui nghién citu, d€ ning cao Quyét
dinh thwe hién ti€p thi truc tuyén clia doanh nghiép du
lich tai dia ban TP. Can Thdg, nhém tdc gid dé xudt mot
s8 giai phap sau:

- Doanh nghiép ti€n hanh thyc hién ¢ac hoat dong
quing b4 thong tin d&n khich hang, déi tic; thu thip
thong tin trén mdi trudng online, 1am ting gid tri cdm nhin
biing c4ch k&t hdp cic hinh thitc ti&p thi tryc tuyé&n, nhur:
tao fanpage cho doanh nghiép trén cic nén ting mang

___TAILIEU.THAM KHAO

xd hoi va thudng xuyén cip nhit tin tife:
Facebook, Zalo Instagram, Google+...,
T6 chitc su kién online, minigame; Pinh
hutdng thi hi€u cla khach hing thdng qua
cdc bai viét, sy kién ting cudng mifc do
tiép cAn v6i khach hing, ngudi tiéu diing;
Cép nhét théng tin, vi tri doanh nghiép
thiing qua Google Maps, céc trang danh
ba webiste: c6 thé gli email cung cép
théng tin v& san phim, chinh sich... d€
gilr mdi lién hé va ting mic df niong tic
véi khich hang.

- Cédc cd quan nhd nudc va cdc sd,
ban, nganh cin trién khai réng rai clng
thdng tin dién tit du lich thong minh. Piy
s& 14 m{t trong nhiing kénh thdng tin
chinh thong, nhim ting cudng sy hién
dién cha doanh nghiép. Pdng thdi, diy
14 kénh théng tin ¢6 sy qudn 1¥ cla cd
quan nha nudc, qua d6 s€ lam ting uy
tin cho doanh nghiép dé ho tiép cin dén
cOng ddng dé dang hon. Thong qua kénh
fanpage/website nghién cttu v tim hiéu
nhu cdu ciia khich hang, céng dbng dé
nhanh chéng dua ra cic sin phim phi
hgp vdi timg thdi diém, timg nhém
khich hiang; tir dé, dua ra cdc chién luge
va lia chon cdng cuy thuc hién hoat dong
ti€p thi tryc tuyén mét cdch phu hgp va
mang lai hiéu qud ngay cang cao.l
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