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CUA DOANH NGHIEP DU LICH VUNG DONG BANG SONG HONG . . 
Ths. Vu £)inh Thu~n* 

Trong bdi canh h9i nh~p sau r9ng nhl.I' hi~n nay, d~c bi~t sau khi Vi~t Nam tham gia cac hi~p djnh 
thlPO'llg m{li tv do the h~ moo nhtF CPTPP, EVFTA, RCEP, thj trl.l'emg kinh doanh du ljch cua Vi~t Nam co 
tiem nang phat tritm to /{m ddi v<Yi moi hinh thai du ljch. f)e c~mh tranh ve diem den du /jch, vai tro cua 
doanh nghi~p du /jch ngay cang tr& nen quan tr9ng, doanh nghi~p du lfch phai c{lnh tranh quyet li~t 
v6'i nhau ve thf trU'iYng, san ph§m va cong ngh~ trong du ljch. Bai viet phan tich cac yeu ttJ anh hwng 
va dl.l'a ra m9t st> ham y nham nang cao nang 11,J'C C{lnh tranh cua doanh nghi~p du lfch vung EJ6ng bang 
Song H6ng trong th&i gian t<Yi. 

• TCP kh6a: n~ng 11,J'C c~nh tranh, doanh nghi~p, du lich, e6ng biJng song H6ng. 

In the current context of deep integration, 
especially after Vietnam joins new-generation free 
trade agreements such as CPTPP, EVFTA, RCEP, 
Vietnam's tourism business market has great 
development potential for each form of tourism. In 
order to compete in tourist destinations, the role 
of tourism businesses is becoming increasingly 
important, tourism businesses must compete 
fiercely with each other in terms of markets, 
products and technologies in tourism. The article 
analyzes the influencing factors and gives some 
implications to improve the competitiveness of 
tourism enterprises in the Red River Delta in the 
coming time. 

• Keywords: competitiveness, business, tourism, 
Red River Delta. 
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1. D~t v§n <1~ 

Trong nhfrng nam qua, thµc hi~n cong CUQC 
d6i m61 toan di~n, n~n kinh tS Vi~t Nam luon 
luon duy tri ml'.rc tang tnr6ng kba cao, trong do c6 
S\I dong g6p n6i b~t ctia nganh Du lich. Cung v&i 
S\I phat tri~n kinh t@-van h6a-xa hQi, Du lich Vi~t 
Nam dang co nhiing bu&c pbat tri~n m~nh, ngay 
cang co nhfrng dong g6p l&n hon cho n~n kinh 
t~. Sµ phat triSn Du licb gop phAn tbay d6i di~n 

m~o do thi va nong thon, t~o them nhi~u vi?c lam 
cho cac tkg l&p dan cu trong xa h()i. d dau phat 
triSn Du heh, 6 do dai s6ng cua CQng d6ng dan 
CU dttQ'C Cai thi~n, trinh dQ dan tri dUQ'C nang cao, 
gop ph~n quan trQng vao x6a d6i giam ngheo, 
cai thi~n cu9c s6ng ctia nhan dan. La dja ban co 
ti~m nang du lich to l&n, tuy nhien trong nhfrng 
nam qua du ljch vling :E>6ng b~ng Song H6ng 
chua phat huy hSt ti~m nang tbS m~nh, S\f phat 
triSn con cMm do nhiing b~t c~p, h~n chS do Ia: 
nMn thuc vm tro v~ Du lich con dma d!y dti, lien 
kSt gifra cac dja phuong con thi~u S\I ph6i hqp 
ch~t che thu0ng xuyen, nang h,rc c~nb tranh ctia 
doanh nghi~p du ljch con y~u. Do do, nghien Clru 
cac ySu t6 anh hu0ng dSn nang l\Ic qmh tranh 
ctia doanh nghi~p du Uch vting :E>6ng b~ng Song 
H6ng la vAn d@ mang tinh thai S\I va co y nghia 
thµc tian. 

2. CO' sO' ly thuy~t 

Theo Crouch va Ritchie (1999), cac y~u t6 
quan trQng anh hu6ng d€n nang h,rc qmh tranh 
cua mQt don vi kinh doanh du ljch trong vi~c thu 
hut du khach d~n v&i minh g6m: ca sa v~t chAt, 
van hoa va ljch Slr, m6i quan b~ thj trmmg, cac 
ho~t d<;mg va sv ki~n. Ngoai nhfrng y~u t6 tren, 
Crouch va Ritchie con cbo rAng, nang h,rc c~nh 
tranh cua m()t don vi k:inh doanh du ljch con duqc 
h6 trq boi cac y~u t6 khac nhu chinh sach diSm 
d~n, kS ho~ch phat triSn va quan Iy di~m d~n. 
Theo d'Hartserre (2000), nang lµc c~nh tranh la 
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kha nang cua mQt doanh nghi~p du lich d€ duy tri 
vi tri thi tru<'mg cua minh va cai ti€n chung theo 
thoi gian. Hassan (2000) xac djnh nang h,rc c~ 
tranh la kha nang cua doanh nghi~p du l!ch c6 
th~ t~o ra va tich hqp gia tri gia tang cua cac san 
phAm nhAm duy tri ngubn h,rc cua minh va giu 
vfrng vi tri tren thi trir<'mg so v&i d6i thu c~nh. 
Con cac tac gia Dwyer, Forsyth va Rao (2000) 
cho ring, nang Ive q.nh tranh nganh du lich la 
m9t khai ni~m chung, bao gbm sµ khac bi~t v~ 
gift Cung v6i bi€n dQng t)' gia, nang su~t cua cac 
thanh phin khac nhau trong nganh cong nghi~p 
du Heh va cac y~u t6 t:{\O nen Sl,I h~p din cua mQt 
di€m du lich. Theo Dwyer va Kim (2003), nang 
lgc c~nh tranh cua mot dan vi kinh doanh du lich 
la kha nang cung c~p hang h6a va dich V\l t6t hon 
so v&i cac dia dism hay doanh nghi~p kbac dva 
tren nhfrng trai nghi~m cua khach du lich. Con 
theo Ritchie va Crouch (2003), y€u t6 t;;to nen 
nang lvc c~nh tranh la kha nang tang d~u tu chi 
tieu nhi€u han cac dich V\I cung c~p, ho;;tt d9ng 
trai nghi~m, dam bao an toan sue kh6e, bcio v~ 
thien nhien, ... :DiSu d6 se thu hut kbach du lich 
nhi€u hon v6i cam giac th6a man va than thi~n. 

3. Tfing quan nghien cll'u 

Nghien cfru cua Ho (2005) da nghien cfru m6i 
quan h~ gifra cac ho;;tt d9ng quan tri trong doanh 
nghi~p va nang h,rc c~nh tranh. Tac gia dua ra 
mo hinh do lu<'mg cac ho~t d9ng quan tri trong 
doanh nghi~p ·thong qua 5 khia c~ nhu ca du 
hQi c:t6ng quan tri, cuang vi quan ly, chi€n luge 
Ianh d;;to, s& hiiu t~p trung va cac mf>i quan M 
vf>n - thi tru<'mg, trach nhi~m xa h()i c6 mf>i quan 
h~ d~n nang Ive c~ tranh cua doanh nghi~p. 
Nghien cfru cua Craigwell (2007) da cung dp 
m9t cai nhin toan di~n va ho~t d9ng du lich cua 
cac hon dao du lich nh6 dang phat tri€n t;;ti My. 
K€t qua nghien c(ru cho thiy nang Ive c~ tranh 
cua cac dao du ljch nh6 dang phat tri€n 4ti My bi 
anh hmmg b&i cac y~u t6 nhu c~nh tranh va gia 
ca, nhan Ive du Jich, C(J sa h~ !kg, rnoi trn<Yng, 
cong ngM, S\f c&i ma, cac khia c~nh xa h()i. B6i 
VOi nghien CUu trong linh VlJC du lich Va k:hach 
s;;tn, nghien cl'.ru ·"Nang lvc c~nh tranh cila diam 
d~n du lich va khach S<;tn" cua tac gia Tsai, Song 
va Wong (2009), da chi ra 16 y~u t6 anh hu6ng 
d€n nang lvc c;;tnh tranh Cua di€m d€n du l!ch Va 
15 y€u t6 aoh hu6ng d€n nang Ive c;;tnh tranh cua 
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cac khach s~, bao gbm, (1) Ngu6n nhan lµc, 
trinh d() giao dvc, dao t;;to; (2) Ky thu~t; (3) Chi~n 
luge; ( 4) Nang suAt; ( 5) V 5n; ( 6) Th6a man khach 
hang - ch~t lm;mg dich vv; (7) Hinh anh thu(JDg 
hi~u; (8) Chi~n luqc lien minh; (9) Chi phi ho~t 
Ct9ng (moi truong); (10) Bi€u ki~n thi truang; 
(11) Di~u ki~n nhu c~u; (12) Ti€p th!; (13) Gia 
ca; (14) f)~c tinh v~t ch~t; (15) Quan ly qua trinh. 

T~i Vi~t Nam, nghien cl'.ru cac nhan tf> anh 
hm:mg c:t€n nang h,rc c<;tllh tranh cua cac khach 
s~n 4 sao tren dia ban Thira Thien Hu~ cua Trful 
Bao An va CQng S\! (2012) cho thfiy, c6 4 nhan t5 
4tO nen nang lvc C~nh tranh Cua cac khach S:;rn: 
(1) Uy tin va hinh anh; (2) Cac ph6i thuc 
marketing; (3) C<Y s& v~t chit ky thu{it; (4) Trinh 
d(> t6 cht'.rc va ph\IC Vl,l khach hang. Cung phan 
tich, danh gia th\IC tr~g ho~t dc)ng du ljch cua 
dia phuang d~ chi ra diSm m;;tnh, di€m y€u cua 
nganh du lich, lam co sa xay dµng giai phap phat 
triSn du l!ch d~n nam 2020 c6 tac gia Nguy8n 
Duy M~u (201 1), v&i nghien cfru phat tri~n du 
lj~h Tay Nguyen d~n nam 2020 dap 1rng yeu c~u 
hQi nh~p qu6c t~; Mai Thi Anh Tuy~t (2006) v6i 
nghien ci'.ru phat tri&o du fich tinh An Giang d~n 
nam 2020. 

4. Thi~t k~ nghien cll'u 

4.1. Mo hinh va gia thuyit nghien CUu 

Tren co sa ti€p c~n ly thuy€t tit cac cong trinh 
nghien cfui tren, tac gia dua ra dinh hu6ng nghien 
cfui cac y€u ta aoh hu6ng d€n nang h,rc c;;tnh 
tranh cua doanh nghi~p du lich Vilng :DBSH tren 
co s& k€ thua cac nghien cuu: Thu nh~t. nghien· 
Clru cua Craigwell (2007), c6 7 y~u t6 anh hu<'mg 
d~n nang lgc c~ tranh cho cac dao du ljch nh6 
dang phat tri~n t;;ti My bao gbm: (1) C~nh tranh 
v€ ca; (2) Nhan h,rc du ljch; (3) C<Y s6 h~ tfrng; 
(4) Moi tru0ng; (5) Cong ngM; (6) Sv cm m&; 
(7) Cac khia c;;tnh xa h()i. Thu hai, nghien Clru cua 
Chang va CQng sv (2007) da dua ra mo hinh gbm 
c6 7 y€u tf> anh lmang d~n nang Ive c~ tranh 
cho cac cua hang t~i Dai Loan, (1) Chi€n luqc 
kinh doanh; (2) Nang Ive tai chinh; (3) CO' so 
v~t ch~t, cac ti~n nghi; ( 4) San phfun, hang h6a; 
(5) Ch~t lm;mg djch vv; (6) Marketing, Chieu 
thi; (7) Ngubn nhan lµc. Thu ba, nghien cl'.ru cua 
Williams va Hare (2012) da chi ra 7 ySu t6 anh 
huemg d€n nang h,rc c~ tranh cho cac khach s~m 
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nho t~ i Jamaica, ( 1) Sv d&i m&i; (2) Thuang hi~u; 
(3) Kha nang t6 chuc quan ly; (4) Y€u t6 di~u 
ki~n moi truemg; (5) Chftt luqng dich V\l; (6) KiSn 
thuc nganh; (7) Kha nang thich \mg VOi SV qmh 
tranh. Thu tu, nghien CUu Review, Assistant, va 
Dubrovnik (2013) cho th§y, nang lvc C?nh tranh 
cua cac doanh nghi~p lfr hanh t~i th! tnr0ng 
du l!ch chau A.u bi anh hucmg b&i cac ySu t6, 
( l) Chftt luqng dich vv; (2) Gia; (3) Gia tri thu 
duqc so v&i chi phi bo ra; (4) van dS mOi tmemg; 
(5) Cac v§n d~ xa h9i; (6) An ninh. Thu nam, 
nghien cuu cua Nguy~n Cao Tri (2011) da chi 
ra 9 ysu t6 anh hu&ng ct&n nang h,.rc qmh tranh 
cua cac doanh nghi~p du Ijch TP HCM bao gbm, 
(1) Ca so v~t ch~t; (2) T6 chU:c quan ly; (3) H~ 
th6ng thong tin; (4) Nban sv; (5) Thi tnremg; 
( 6) Marketing; (7) V 6n; (8) Tinh hinh C?nh tranh 
n9i b9 nganh; (9) Chu tmang, chinh sach. Tren 
Ca d6, tac gia d~ xuat mo hlnh cho nghien ClrU 
nhu sau: 

Nfog flfC marketing 

Nfag Ive t6 ch.re, qu~n IV 

Ngulln nhAn l\fC 

Vl'@u ki~n mOi trvO'ng c1iem Mn 

Cac gia thuy~t nghien cfru 

Nang Ive canh 
tranh cua 

doanh nghi~p 
. du fich Vung 

VBSH 

HI: Kha nang c~ tranh v~ gia anh hu6ng ti ch 
C\l'C d~n nang Ive c:;mh tranh cua DN du ijch Vung 
DBSH. 

H2: Chat luqng san ph~m, dich V\l anh hu&ng 
tich C\.fC d~n nang l\(C c~ tranh cua DN du l!ch 
VungDBSH. 

H3: Nang l\l'C marketing c6 anh hu6ng tich C\fC 
d€n nang h,.rc C?Iih tranh cua DN du lich Vling 
DBSH. 
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- H
4

: Nang h,rc t6 chtrc, quan ly anh hu6ng tich 
eve dSn nang l\IC C?nh tranh cua DN du lich Vung 
DBSH. 

- HS: Thuang hi~u anh hu&ng tich eve d€n 
nang h,rc ce;mh tranh cua DN du Jjch Vung_ DBSH. 

- H6: Ngu6n nhan Ive anh huo·ng tich Cl,fC d~n 
nang l\Cc c~nh tranh cua DN du lich Vimg DBSH. 

- H
7

: Trach nhi~m xa h9i anh hu6ng tich qrc 
nang Ive c~nh tranh cua DN du lich Vung DBSH. 

- HS: f)i~u ki~n moi tru<'Yp.g di€m d€n anh 
huong tich q:rc nang l\IC c~ tranh cua DN du 
lich Vung DBSH. 

4.2. Cac bu<fc nghien cuu 

D~ th\rc hi~n m\lc tieu da d~ ra, nghien cfru 
duqc thi6t k~ bao g6m 3 bu6c chinh sau day: 

Bu6c 1, d\la tren m\lc tieu nghien cilu, tac 
gia ti~n hanh nghien Clru tai li~u , CaC Cong trinh 
nghien cuu tnr&c d6 d€ tim ra cac thu9c tfnh cho 
nghien cilu, tam co s& ct€ thi~t l~p dan bai ph6ng 
van chuyen gia va thao lu?n nh6m nhim xac dj.nh 
mo hinh nghien CUU va hoan thi~n thang do SO 

b(>. Bu6c 2, nghien cl'.ru so bQ, n()i dung bu6c 
nay se ti€n hanh khao sat sa b() 244 d6i tuqng 
nh~m ki€m d!nh d9 tin c~y cua ·thang do v6i M 
s6 Cronbach's Alpha, phan tich nhan t6 kham 
pha va xay di,mg bang khao sat chinh thtrc. Bu6c 
3, ngruen cuu chinh thuc, bu6c nay se thµc hi~n 
khao sat chinh thuc 359 d6i tuqng d€ ti€n Mnh 
phan tich nhan t6 kh~ng djnh CFA (Confirmatory 
factor analysis) va kiSm djnh mo hinh nghien CUu 
b~ng phao tich mo hinh d.u true ruy~n tinh SEM 
(Structural Equation Modeling). Tu nghien cuu 
dinh luqng xac dinh muc d9 anh hu6·ng cac y~u 
t6 dSn naog ll!c c~ tranh cua doanh ngbi~p du 
lich, k~t hqp v&i phan tich thvc tr?ng va nguyen 
nhan cac yeu t6 nay, tac gia dS xuit cac giai pMp 
C\l th€ nh~m nang cao nang Ive c~ tranh clia 
doanh nghi~p du ljch vi.lng DBSH. 

S. K~t qua va thao lu~n 

5.1. K~t qua CFA thang ilo niing ll}'c c~nh 
tranh cua doanh nghi?p du ljch vimg BBSH 

Thang do nang lgc c~ tranh cua doanh 
nghi~ du }ich vling DBSH c6 4 bi~n quan sat 
(nang l\IC C?nh tranh 1 - nang Ive c~ tranh 4) 
duqc dua vao phan tich. K€t qua CFA cua thang 
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do nay cho thiy, mo hinh c6 d¢ phu hqp v&i dfr 
li~u (chi ti€t theo Hinh 4.10), chi binh phuong = 
5.984, c6 b~~ tv do= 2, gia tr! P = 0.050; CMIN/ 
df = 2.992 < 3. Cac chi tieu do lu0ng khac ciing 
d?t yeu du (GFI = .992; TLI = .988; CFI = .996 
d~u l&n hon 0.8; RMSEA = 0.075 < 0.8). 

Hinh 1: Ket qua CFA (chuan h6a) thang do 
nang hfc qmh tranh cua doanh nghi~p du ljch 

vungDBSH 

Chi-square=5 .984; clf=2 ; ~-050 
;chi-quare/df=2.992 

;GFl=.992; TLl=.988; CFl=.996 
;RMSEA=.075 

T§t ca tr9ng s6 hdi quy chu~n h6a cua cac bi~n 
quan sat trong thang do nang h,rc c<;lllh tranh ct'.1a 
doanh nghi~p du ljch vung DBSH d~u d?t muc 
y nghTa (p = 0.000 nen c6 y nghTa th6ng ke) va 
co gia tri 1611 va biSn thien. tu o.81 o d~n o.864, 
deu > 0.5. K~t qua nay cho th~y, cac thanh ph~n 
cua thang do naymang tinh dO'n hu&ng va d<;lt gia 
tri h9i t\l. TuO'Ilg quan giua cac thanh phh trong 
thang do nay qua Bang 4.15 cbo th§.y, t~t ca cac 
h~ s6 tuO'ng quan u6c luqng lien k€t v&i sai s6 
chuftn (SE) cho gia tri p d~u nh6 hO'Il 0.0~ nen M 
s6 tuO'ng quan cua tling thanh phAn trong thang 
do nang lvc qmh tranh cua doanb nghi~p du lich 
vung DBSHkhac bi~t so v6i 1 & d9 tin c~y 95%. 
Do d6, cac thanh phftn trong khai ni~m nay d?t 
dugc gia tri phan bi~t. £>¢ tin c~y t6ng hqp Pc = 
0.912 l&n hO'fl 0.6, phuO'Ilg sai trich Pvc= 0.721 
l&n hon 0.5 thang do d?t d(> tin c~y. 

Bang 1: Ket qua kiem dlnh gia tri phan bi~t 
giU-a cac bien trong thang do nang h/c c~nh 
tranh cua doanh nghi~p du ljch vung DBSH 

Estimate (r) SE CR P-value 

nang h,tc 
<··-

nang h/C 
0.862 0.0268 5.144 0.000 

c~mh tranh 1 qmh tranh 

nang h,rc 
<---

nang h,tc 
0.860 0.0270 5.184 0.000 

c;;inh tranh 2 c~nh tranh 

nangll,fc 
<·--

·nang h,rc 
0.864 0.0266 5.104 0.000 

c;;inh tranh 3 c~nh tranh 

nal)g 11,J'C nangll,fc 
0.810 0.0310 6.122 0.000 <---

~nh tranh 4 c~nh tranh 
Ghf chU: r: h~ so tU'<Yng quon; SE= SQRT(1·r')/(n·2); n: cu mdu; CR= (1-r)/SE; 

P-value = TDIST(CR,n-2,2). 

Ngu6n: Kif qua nghien c!Cu cua tac giti 
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Nim v?y, kSt qµa CFA cua thang do nang Ive 
C(;lnh tranh cuadoanh nghi~p du lich vung DBSH 
g6m 4 bi~n quan sat d?t tinh don hu&ng, dam 
bao gia tri h9i tl,l, dam bao d9 tin c~y va gia tri 
phan bi~t. 

5.2 .. K;t qua CFA mo hinh tOi. hg.n 

Danh gia tinh phan bi~t trong mo hinh xuyen 
su6t (across-construct) la vi~c do lucmg muc 
phan bi~t giua cac khai ni~m/thanh ph~n trong 
mo hinh nghien cuu. Tinh phan bi~t nay duqc 
danh gia thong qua vi~c kiSm tra tuong quan 
gifra cac khai ni~m trong mo hinh do luemg sau 
cung. Tfnh phan bi~t gifra cac khai ni~m nghien 
ct'.ru se d?t auqc nSu M s6 tuang quan cua cac 
khai ni~m nho han 1 v6i di~u ki~n mo hinh phu 
hQ·p t6t v6·i du li~u (Steenkamp va Van Trijp, 
1991). Mo hinh do luemg sau cling la m6 hinh 
t&i h<;Ul (saturated model) ma trong d6 cac khai 
ni~m duqc tv do quan h~ v&i nhau (Anderson 
va Gerbing, 1988) nen c6 b?c tv do th~p nhit. 
.c6 8 khai ni?m trong mo hinh do lucmg sau cling, 
d6 la: (1) Nang Ive marketing; (2) Thmmg hi~u; 
(3) Nang lvc tb chuc, quan ly; (4) Trach nhi~m 
xa h9i; (5) Ch~t luqng san ph§m, dich Vl,l; (6) 
Ngu6n nhan h,rc; (7) C?nh tranh v~ gia; (8) DiSu 
ki~n mOi trnemg di~m d~n (CO' ch~ chinb sach, 
nguoi dan dia phuang, m6i truong tlJ nhien) 
Vcl 1 khai ni~m nang 1-µc C?Ilh tranh chung CUa 
doanh nghi~p du lich vling DBSH. 

K~t qua CFA cua mo hinh do lm'mg sau cung 
cho thiy, mo hinh la phu hqp v&i dfr li~u (chi tih. 
theo Hinh 4.11), chi binh phuO'Ilg = 1361.918, 
c6 b~c tv do= 906, gia tri P = 0.000; CMIN/df= 
1.503 < 3. Cac chi tieu do lmmg khac ciing d?t 
yeu du (GFI = .860; TLI =.951; CFI = .956 dSu 
l&n hon 0.8; RMSEA = 0.037 < 0.8). 

Tfit ca tr9ng s6 h6i quy chu§n h6a trong mo 
hinh t61 h<;ln d~u d<;lt v6i muc y nghia (p =0.000 
nen c6 y nghia th6ng ke) va c6 gia tri l&n, bi~n 
thien tir 0.520 d~n 0.898, dSu l&n hO'n 0.5. K€t 
qua nay cho thfiy, cac thanh phAn trong mo hinh 
mang tinh dan hu6ng va d~t gia tri h9i t1,1. K~t 
qua kiSm dinh gia tri phan bi~t giua cac bi€n 
trong mo hinh t6i h~n th6 hi~n trong Bang 4. 16 
cho thay, tfit ca cac h~ s6 tm:mg quan u&c luqng 
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TAI CHfNH DOANH NGHl~P 

lien k~t v&i sai s6 chu~n (SE) cho gia tri p d~u 
nho hon 0.05 nen h~ s6 tuO'ng quan ctia tirng c~p 
khai ni~m khai ni~m khac bi~t so v&i 1 6 dQ tin 
c~y 95%. Do do, cac khai ni~m trong mo binh 
t6i h?.n d?.t duqc gia tti phan bi~t. 

Hinh 2: Ket qua CFA mo hlnh t&i he>n 

00 
CT CN-square=-1361.918;df;:9()6;P.OOO 

;c.hf.qu3irel~1.60l 
;CFl~.HO; TU=.t51; CF~t66 

:RMSE;A:.037 

Bang 2: Ket qua kiem dinh gia tri phan bi~t 
gifra cac yeu to trong mo hinh t&i he>n 

Estimate (r) SE CR P-value 

MAR <-·> TH 0.323 0.0501 13.516 0.000 

MAR <··> TCQL 0.415 0.0482 12.149 0.000 

MAR <··> TN 0.532 0.0448 10.443 0:000 

MAR <··> NNL 0.376 0.0490 12.724 0.000 

MAR <··> 
nang h,rc 

0.653 0.0401 8.657 0.000 qmh tranh 

MAR <··> MT 0.491 0.0461 11.040 0.000 

MAR <··> GC 0.495 0.0460 10.981 0.000 

MAR <--> SP 0.539 0.0446 10.341 0.000 

TH <·-> TCQL 0.207 0.0518 15.315 0.000 

TH <··> TN 0.468 0.0468 11.374 0.000 

TH <-> NNL 0.202 0.0518 15.395 0.000 

TH <--> 
nang h,rc 

0.438 0.0476 11.812 0.000 cqnh tranh 

(So' 04 (225) - 2022) 

Estimate (r) SE CR P-value 

TH <··> SP 0.242 0.0514 14.761 0.000 

TH <--> GC 0.261 0.0511 14.464 0.000 

TH <--> MT 0.373 0.0491 12.768 0.000 

TCQL <·-> TN 0.420 0.0480 12.075 0.000 

TCQL <··> NNL 0264 0.0510 14.418 0.000 

TCQL <-> 
nang h,rc 

0.621 0.0415 9.136 0.000 cqnh tranh 

TCQL <-·> SP 0.452 0.0472 11.608 0.000 

TCQL <··> GC 0.513 0.0454 10.720 0.000 

TCQL <--> MT 0.434 0.0477 11.870 0.000 

TN <··> NNL 0.405 0.0484 12.296 0.000 

TN <··> 
nang h,rc 

0.653 0.0401 8.657 0.000 c11nh tranh 

TN <··> SP 0.458 0.0470 11.520 0.000 

TN <··> GC 0.435 0.0477 11.856 0.000 

TN <··> MT 0.535 0.0447 10.399 0.000 

SP <··> NNL 0.369 0.0492 12.828 0.000 

NNL <--> GC 0.384 0.0489 12.605 0.000 

NNL <-·> MT 0.396 0.0486 12.428 0.000 

SP <-·> 
nang II.re 

0.681 0.0388 8.231 0.000 
C'1nh tranh 

GC <-·> 
nang h,rc 

0.687 0.0385 8.139 0.000 
c11nh tranh 

nang 
h,rc cqnh <-·> MT 0.666 0.0395 8.460 0.000 

tranh 

SP <-·> GC 0.499 0.0459 10.923 0.000 

GC <-> MT 0.460 0.0470 11.491 0.000 

SP <··> MT 0.389 0.0488 12.532 0.000 

NNL <··> 
nang l\,l'c 

0.602 0.0423 9.418 0.000 
c~nh tranh 

Ghi chtJ: r: M s6 tv<1ng quon; SE =SQRT{l·r')/(n-2); n: ci7 mJu; CR= (1-r]/SE; 

P·volve = TDIST(CR,n-2,2). 

Ngu6n: Kit qua nghien czm czia tac gia 

Tom l?.i, vi~c sl:r d\illg phuO'ng phap phan tich 
nhan t8 kh~ng dinh CFA d~ do lu0ng muc dQ phu 
hqp CUa CaC khfil ni~rn trong mo hinh nghien Clru 

v&i du li~u nhu da trlnh bay tren nh~rn giup nh~ 
di~n cac gia tri phan bi~t, d9 tin c~y t6ng hc;rp, 
t6ng phuong sai trich va tinh dO'll nguyen cua cac 
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thang do. K€t qua do lu6ng tren cos& cl\a cac _chi 
tieu GFI, CFI, TLI, RMSEA, Chi-binh phu(Jilg/ 
b~c tl;f do cho thfty, t~t ca cac thang do d~t tinh 
d(Jil hu&ng, dam hao gia tr! h<)i tl,l, dam Mo d9 tin 
c~y va gia tri phan bi~t. Mo hinh nghien CUu la 
phu hqp v&i du li~u thi trucmg. 

6. K~t lu~n 

K~t qua nghien cl:ru cho th~y, c6 8 y~u t6 <i.nh 
hm'.mg d6n nang lµc c~nh tranh cua doanh nghi~p 
du ljch vling D6ng bing Song Hbng. Mire d9 a.uh 
hu&ng cua tung ySu t6 d~n nang hJc q.nh tranh 
cua doanh nghi~p la khac nhau 

Bang 3: Mlle dQ anh hU'6'ng cua cac yeu to 
den nang hfc c~nh tranh 

sn Yeu to anh hU'irng den nang h,rc c<)nh tranh H~sov 

1 Nguon nhan. h/c. 0.282: 

2 Chat IU'Q'ng sa n pham, djch Vl,J. 0.236 

3 f)ieu kien moi trU'O'ng diem den. 0.185 

4 Cc:inh tranh ve gia. 0.182 

5 Nang h/c to ch(tc, quan ly. 0.175 

6 Nang Ive marketing. 0.093 

7 ThU'O'ng hieu. 0.088 

8 Trach nhiem xa hoi. 0.088 

Ngu8n: Kdt qua nghien dru cua tac gia 

Can cu vao kSt qua tren,d~ nang cao nang h,rc 
qmh tranh cho cac doanh nghi~p du lich vung 
Dbng b~ng Song Hbng trong thm gian t&i, d.n thµc 
hi~n t6t m<)t s6 giai phap d6 la: Chuyen nghi~p h6a 
ngubn nhan llJC du lich; Da d~ng h6a dich V\l, san 
ph~m du lich; Lien k€t h6a doanh nghi~p du l!ch 
- C?JJ.h tranh cong bfulg v~ gia; Nang cao nang 
lµc t6 chuc - Quan ly thvc hi~n chi€n luge kinh 
doanh - Chi6n luqc c~nh tranh; Nang cao nang 
lvc marketing cua doanh nghi~p du lich bSn tre; 
Nang cao trach nhi~m xa h9i - g6p ph~n xa hQi 
h6a du lich cua doanh nghi~p du lich vling D6ng 
b~ng Song Hbng; Thuong hi~u h6a doanh nghi~p 
du lich vilng Dfmg b~ng Song H6ng. 

Tiu CHINH DOANH NGHleP 

Tai li~u tham khao: 
Nguyln Duy M(m, 2011. Phat triin du Itch Tdy Nguyen 

ain nam 2020 dap ung yeu cdu h9i nhap qudc ti Lugn an 
tidn sf kinh td -B(li h9c Kinh td Tp. HCM 

Thin Bao An va c(jng s1t, 2012. Nghien· c1m cac nhan tJ 
anh huang din niing l11c cqnh tranh ciia cac khach sqn 4 sao 
tren ata ban Thua Thien Hui T<Jp chi khoa h9C - D<;ii h()c 
Hud, tgp 72B, s6 3, niim 2012. 

Nguyln Cao Tr~ 2011. Nang cao niing lvc cqnh tranh cua 
cac doanh nghifp du Lich TP. HCM adn nam 2020. Lu~n an 
tidn sf kinh td - f)q,i h()c Kinh td TP HCM. 

Craigwell, R., 2007. Tourism Competitiveness in Small 
Island Developing States. South Asia. Research Paper No. 
2007119. 

Crouch, G.1., &Ritch ie,J.R.B.1999. Tourism, 
competitivene,ss, and social prosperity Journal of Business 
Research, vol. 44, pp. 137-l 52 

D 'Hauteserre, A. M, 2000. Lessons in managed 
destination competitiveness:the case of Foxwoods casino 
resort. TourL~m Management, 21, 23-32. 

Dwye1; L., & Kim, C., 2003. Destination competitiveness: 
Determinants andindicators by current issues. Current Issues 
in Tourism, 6(5), 369-414. 
· Dwjler, L., Forsyth, P.&Rao, P.,2002. Destination Price 

Competitiveness: Exchange Rate Changes Versus Domestic 
Inflation. Journal of Travel Research, 40 (3), 328-336. 

Hassan, S., 2000. Determinants of Market Competitiveness 
in an Environmentally Sustainable Tourism Industry. Journal 
of Travel Research, 38(3), 239-245. 

Ho, C. K., 2005. Cmporate governance and cOJporate 
competitiveness: An international analysis. Corporate 
Governance, 13(2), 211-253. http://doi.org/ 10.111!/j. 1467-
8683.2005.00419.x 

Ritchie, J. & Crouch, G., 2003. The Competitive 
Destination: A Sustainable Tourism Perspective. CAB! 
Publishers, Wallingford, UK. 

Review, C. B., Assistant, S., & Dubrovnik, B. E., 2013. 
Competitiveness of Travel Agencies in the European. Touris1it 
Market, 12(4), 278-286 

Tsai, H., Song, H., & Wong, KK.F., 2009. Tourism and 
Hotel Competitiveness Research. Journal o/Travef & Tourism 
Marketing, 26(5-6), 522-546 

Williams, D., & Hare, L., 2012. Competitiveness of Small 
Hotels in Jamaica: An Exploratory Analysis.: EBSCO host. 
Journal of Eastern Caribbean Studies, 37 (December), 71-
96. 

T'p chi nghien cuu Tai chinh ke toan ~ 

o, :='""" --: = 1:, n ;, ~ = z 
n s o cn • s -r' 5 =( ·O - I~ ... ~ -


