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Chie'n lu'Q'c mcirketing dja phu'ong 
nh~m phat tri~n du ljch TP. C~n Tho 

Tom t~t 

NGGYEN HUYNH PHa'OC THIEN' 
HO DUC HUNG .. 

VO HUNG DUNG ... 

Nghien cU:u du(/c lhf!C hi~n nham phCin ttch th~tc trq.ng va d€ xuat chien hl(/C marketing dja 
phuong nhli.m phat triin du lfch TP. Cdn Tho. Dil li~u nghien cau ditqc thu thqp thOng qua 
phong win tr?(c titp 500 du khdch M.ng bang cau hoi. Ktt qua nghien cuu cho thdy, du khd.ch 
khd hai long v(Ji S"f! tham gia ho(l.t df?ng marketing cua Chink quyJn dta phuong; Cqng dJng 
clan cu dfa phurmg va hai long trung b'inh dOl. v(Ji: San phdm du lfch; Gia cd; Phan phoi; Xue 
tie'n du lfch. Tren c<J sl! ktt qua nghien er.tu, nh6m tac gia di xudt m9t so' g<Ji y chien lu(Jc 
marketing dia phuong nh6.m phd.t trdn du Itch TP. Cdn Tho. 

Tit kh6a: marketing dfa phu<Jng, chitn ht</C marketing dfa phu<Jng, marketing dilm den du Lich 

Summary 
This study was conducted to analyze the current situation and propose local marketing strategies 
for tourism development in Can Tho city. Research data was collected through direct interviews 
by questionnaires with 500 tourists. The results showed ,that tourists express deep satisfaction 
with the participation in marketing activities of Power, Local Communities, and average 
satisfaction with Tourism products, Price, Place, Tourism promotion. Based on these results, 
some local marketing strategies were proposed for tourism development in Can Tho city. 

Keywords: local marketing, local marketing strategies, tourism destination marketing 

GIOI THl~U 

Cfo Tho tntdc day Ia thu phti cua 
mien Tay Nam B9, c6 ten gQi la Tay E>o. 
Day la ndi do Mi nha't cua vung cbau th6 
ct6ng bilng, vung da't giau ti€m nang phat 
tri~n du Itch. Con nguC1i Tay Do tru6c 
day va Cfo Tho' ngay nay chan cha't, 
hi€n boa, giau long me'n khach, san sang 
chao d6n.va lam hai IOng du khach gffn 
xa. Nam 2019, nganh du 1jch Cfin Thd da 
d6n tren 3 tri~u htc;rt khach lttu tru, tang 
13,1 %; trong d6, htu tru quo'c te' d~t tren 
409.000 luc;rt khach, tang 12,4% so vdi 
cung ky nam 2018. T6ng doanh tbu tli du 
lich d~t tren 4.435 ty d6ng, tang 17,2% 
so vdi cung ky (Sd Van h6a, Th6 thao va 
Du ljch TP. Cfin Thd, 2019). 

Tuy nhien, muc .d() pMt triin du ljch 
TP. C~n Thd thdi gian qua vfo chua tll'dng 
xU'ng vd'i ti€m nang va lc;ri the' cua m9t do 
thi vung D6ng bilng song CU'u Long. D8 
nganh du Heh trCI thanh nganh kinh te' mlU 

·Truong E>t;ii h9c Tay E>6 
.. Truong·Dt;ii hQC Kinh te TP. Ho Chi Minh 

nh9n, vi~c de ra chie'n luc;rc marketing dja phttdng nhilm 
phat tri~n du Itch TP. C~n Thd la ra't dn thie't. 

ca sa LY THUYET vA PHVONG PHAP 
NGHIEN c(fu 

Co sii ly thuye't 
Kotler va c9ng si,r (2002) cho rrtng, marketing dia 

phu'dng la m()t thu~t ngli chi t?p hc;rp cac chuo'ng trlnh hanh 
d()ng h6 trc,:1 dia phu'dng nham cai thi~n kha nang c~nh tranh 
cua Oia phudng va phat tri€n kinh t€. Ho~t d()ng marketing 
t?O cho dja phltdng nhling d~c tinh rieng bi~t, m9t h'inh 
anh moi nham h!lp d~n khach hang cua dia phu'dng, fa. 
nhling ca nhan hay t6 chll'c, ma dia phudng huong cac n6 
11,tc marketing vao 0€ phl,lc Vl,l, bao gom: cac nha dfiu nr, du 
khacb, ngu(Ji lao d()ng va cac nha xua't khiu. 

Marketing dia phudng tu khfa c~nh nganh du Itch 
con duc;rc gQi la marketing di~m de'n du Heh. Theo 
Wang va Pizam (2011), marketing di€m de'n fa to~m b9 
cac qua tr1nh va ho?t d(mg nham thu hut du khach de'n 
vdi cac nha cung ca'p dich v9 du lich t<J.i di€m de'n do. 

Nhu v~y, marketing dja phll'dng tll' g6c d() nganh 
du lj.ch chinh la nftm vung nhu dlu ctia du khach va 

, .. Phong Thuelng mc;ii va Cong nghi~p Vi~t Nam, Chi nhanh Can Thel 
Ngcly nhr,ln bizi: 271712020; Ngay phdn bi~n: 121812020; Ngay duy~i dang: 211812020 
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BANG 1: cAM NH~N caA oo KHACH VE sAN PH~M DU qcH 

hu'Cin 

BANG 2: cAM NHfi,.N cllA Du KHACH vE. THANH PHAN GIA 

Cac ve'u ti) Di@'m trun1!"binh MU'c do cam nlian 
Gia ca tu'(lng XUn" vdi chill h!dm?: dich vu 3 36 Hai long trung blnh 
Gia ca de djch Vl,l c~nh tranh so vdi dja 3,51 mtilong ohu'dng khac 
Gia cA cac dich vu dude niem vet va ban dune: !!ia 2.92 Hai lone: trune: blnh 
Gi<i ca tiU dai theo Mi tttc;ing, s6llf<,1ng va mua 
thfio dilm 3,58 Hai long 

Ngu6n: K€t. qua phan ti<:h tu 500 phieu phong van du kh<ich , 2019 

c6 nhung chie'n lt:t<;Jc Jau dai, phu h<;Jp vdi di~u ki~n 
cua dja phu'dng nhfim thu Mt du khach de'n vdi d\a 
phu'dng d6. Theo Kotler va CQng s~t (2002), cac dia 
phttdng thll'Cing sll' d\lng ph6i h<;Jp 4 chie'n lu'c;ic, g6m: (i) 
Marketing hlnh tu'<;Jng dJa phu'dng; (ii) Marketing d~c 
tru'ng cua dja phudng; (iii) Markyting Cd so h? t~ng cua 
dia phttdng; (iv) Marketing con ngttoi cua dja phuong. 

Nghien cll'u v~ marketing dja phttdng da du'<Jc nhi~u 
tac gia a€ c~p trong cac nghien cll'u trttdc day. cac tac 
gia da V~n d\}ng cac c6ng C\} CUa marketing h6n h<Jp 
vao danb gia cam nh~n ct.la du khach v~ ho?t d()ng 
marketing dja phudng, nhung chua lam ro du<Jc vai tro 
ct.la chlnh quy€n va c6ng chung dja pl1ltdng. Do v~y. ke' 
thua va b6 sung cac nghien cll'u trttoc day, nh6m tac gia 
v?n d1,mg cong Cl:I mega - marketing cua Kotler (1986) 
vao ho1,tt d9ng marketing dia yhudng; ben c~nh 4Ps 
truy~n tho'ng: Product - San pham; Price - Gia; Place -
Phan ph6i; Promotion - Xue tie'n, con b6 sung them 2Ps 
la: Power - Chfnb quy~n va Public - Cong chUng. 

Phuong phap ngi@n c(ru 
S6 Ii~u Sd cap dtt<;IC thu th?p thong gua phong va'.'n 

trl,l'C tie'°p 500 du khach t<}. i cac di€m tham quan du ljch 
thu¢c 5 qu~n cua TP. CAn Thd b~ng bang cau hoi, du'Qc 
thie't ke' theo 6 thang do, voi thang di€m Likert s muc 
dQ. Phttong phap ch9n m~u thu~n ti~n dtf<;lc tie'n hanh 
d~ ti€p c~n ctap vien m1:1c tieu. Thoi gian thu tMp s6 
li~u Sd cap dttc;IC thl;r'C hi~n tiY thang 06-l0/2019. 

KET QUA NGHIEN cuu 

Thlfc tr~ng marketing dia phu'dng nh~m phat 
tri~n du lich TP. Cftn Tho' 

Ke't qu·a danh gia cam nMn cua du khach v~ ho~t 
d9ng marketing dja phuong cua TP. Can Thd thong 
qua 6 thanh ph~n: San ph§'m du ljch; Gia ca; Phan 
ph6i; Xue tie'n du lich; Chinh quy~n dja phttong; C<?ng 
d6ng dan cu dia phttong. 

San phlim du ljch 
Ke't qua phan tich (Bang 1) cho tha'y, camnMn chung 

cua du khach v~ san phflm du ijch chi hai lOng (j muc 
trung blnh (3,3115,0). Thoi gian qua, h~ thcfog san phffm, 
djch v1:1 du Heh ~i TP. C~n Tho tuy c6 phat tri€n, nhu'ng 
cha't lttqng chtta cao, thie'u tinh d9c dao, thu~ng trung l~p 
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giua cac dia phudng trong vling, gay cam 
giac nbam chin tiY du kbach. Ben c~nh d6, 
hang h:tu ni~rn va san v~t dia phttong c6 
anh httdng de"n Sl,l' hai long CUa du khach, 
nhung chua dtt<JC dja pbttdng quan tam 
phat tri~n. E>a ph§n du khacb d8u cho 
rhng, nhung m~t hang lttu ni~m Mn (J 
TP. Oln Thd di d1l.u ding tha"y, d€u gio'ng 
cac vung Ian c~n , khOng c6 net d~c tru'ng 
ricng. Ngoai ra, cac dich Vl,l vui chdi giai 
tri cling chu'a da d~ng, ha'p d§n, nen kMng 
kfch thich dtt<;1C kba nang chi tieu Cua du 
kbach, d6ng thbi h~n che' thCii gian lttu t:n1 
cua hQ a l~i day tau hdn. 

Gia ca 
Bang 2 cho tha'y , c<:im nh?n chung cua 

du khach v~ thanh phan Gia chi hai long 
0 muc trung blnh (3,34/5 ,0). Nh!n chung, 
chi phi du lich t~i TP. C§n Tho kha Mtp 
dfo va c~mh tranh so voi cac dja phU'dng 
khac. Tuy nhien, thl,l'c te' vfo con xay ra 
hi~n tttc;Jng d<?i gia tour, gia ·phong, gia. 
dich vu vao mua cao di~m da lam cho 
gia ca .chu'a tttdng xung vdi cha't ltt<;Jng 
d!ch V\l cung ca'p, m~c du d~a phu'Clng da 
chi dao cac cldn vi kinh doanh du lich 
thl,l'c hi~n vi~c nie~ ye't gia va ban theo 
gia niem ye't. Di€u nay t~o nen nhG'ng 
a'n tu'(Jng khOng tot dO'i voi du kbach, khi 
de'n tbam quan du lich t?i TP. Cfin ThcJ. 

Phanphoz 
S6 li~u Bang 3 cho tha'y, cam nh~n 

chung cua du khach v€ Phan phefi chi 
bai long a mU'c trung blnh (3,36/5,0). 
H~ thefng phan phO'i san ph~m du ljch 
cua TP. cgn Tho chu ye'u thOng qua 2 
kenh: ban hang tr~tc tie'p vii. gian tie'p. 
Kenh ban hang trl,l'c tie'p dttc;Jc thl,l'c hi~n 
t?i cac chi nhanh, van phong d~i di~n 
hoac website cua cac ddn vi kinh doanh 
du .lich. £>6i v(Ji nha bang, khach S<}.Il San 
ph~m dtt<JC ban tr\fC tie'p t<;ii cac qu§y tie'p 
tan. Kenh ban hang gian tie'p dtt<Jc thl,l'c 
hi~n thong qua cac d~i ly d nhung tinh/ 
thanh khac ho~c hqp tac voi m9t s6 hang 
li1 hanh a nude ngoai d~ chao ban tour. 
Tuy nhien, sef lttqng cac trung gian phan 
ph6i, nhu': van phOng du Itch, C<lc c6ng ty 
kinh doanh du ljch c6 tfim v6c qu6c gia 
va qu6c te' con it; d6ng thoi, Sl;r' ph6i h<Jp 
cua cac ddn vi tham gia kinh doanh du 
ljch trong qua trlnh ho~t dong phan pho'i 
con chua d6ng b9, chua dap U'ng kip thoi 
yeu du cua du khach. 

Xue titn du ljch 
Bang 4 cho tha'y, cam nh~n chung cua 

du khach ve ho~t d9ng Xue tie'n du ljch 
chi hai long a muc trung blnh (3,37/5,0). 
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TP. C§.n ThcJ da c6 nhi~u ho~t d()ng 
tuyen truy~n, quang ba v~ du ljch cila 
dja phtfcJng, nhung cac ho<;lt ct()ng d6 v~n 
chi di~n ra a ph~m vi hyp, cong ngM 
chua cao, chua dap U'ng du<;tc so voi yeu 
c~u d~t ra, hi~u qua kinh te' dem lc:ti con 
tha'p, chU'a t?O OU'QC nhung san phffm du 
lich M'p d~n, c6 cha't lll'<;jng di thu hUt du 
khach. Ben qrnh d6, nhi~u doanh nghi~p 
vfo chua nMn thuc du\1c 19i ich cua cong 
tac xuc tie'n du lich, cac hinh thuc, n9i 
dung quang cao va chtl'dng tr!nh khuye'n 
mai v~n chua tMt s~r hilp dfo du khach. 

Chinh quye'n dia phttdng 
Theo Bang 5, cam nMn chung cua du 

khach v€; Chfnh quy€;n dia phuong la kha 
hai !Ong (3,45/5,0). Cong tac quan ly nha 
mroc v~ nganh du lich cua TP. Cin Tho 
tltng bttoc dtiQC Cung c6, t~O di~u ki~n 
phat tri~n cho cac di~m, vu'on du ijch, cac 
don vi kinh doanh dtch v1,1 hiu tru, an uO'ng 
va lU hanh; c16ng thC1i, dam bao an ninh, 
tr~t tlf xa Mi t<:ti cac di~m de'n. Tuy nhien, 
v~n con nhung h?n ch€ trong' cong tac 
phoi h\:fp cac chu thi dia phU'Cfng tham gia 
phat tri€n du lich va quan ly moi tru'ong, 
v~ sinh, y te'. Thlfc te' cho tha'y, cac chu 
th~ tham gia vao ho~t d()ng marketing dja 
phu'ong d€ phat trifo du lich chtia thlfc 
hi~n d~y du vai tro va trach nhi~m; cong 
tac bao v~ moi tn<ong sinh thai vfin ch11a 
du'c;Jc d!a phuong chU trc;mg dung muc. 

CQng dong dal) cu dia phu<Jng 
K€t qua phan tich cho tha'y, cam 

nh~n chung cua du khacb la kha hai long 
(3,74/5,0) v~ Cudan dia phucJng (Bang 
6). Tuy nhien, thlfc rt vfo con nhung 
h~n che' nha't dinh v~ y thli'c bao v~ moi 
trttong, tai nguyen du lich ciia nguoi dan 
dia phll'ong. Tinh tr(,l.ng vU't rac bua bai 
xu6ng song, muc nll'dc ngay t?i ch6 ghe 
u~u 0€ t~m, gi~t, tMm chi na'u an a khu 
vlfc ch<;J n6i Cai Rang, chQ n6i Phong 
Di~n, be'n Ninh Ki~u vfrn thuong xay ra. 
Nhung rac thai kh6 phan huy, nbu: tui ni 
long, cao su troi l~nh b€;nh tren song gay 
ma't my quan, 0 nhi~m moi tru'ong va lam 
cho phtiong ti~n di .chuy~n tren song g~p 
nhi~u kh6 khan. 
D~ xua't chie'n hfQ'c marketing dfa 

phuo'ng nh~m phat triin du ljch TP. 
C~n Thd 

Tren co sO' phan tich thlf c tr<:tng 
marketing dia phuefng trong phat triin 
du ljch cua TP. Ciu ThO' thoi gian qua, 
nh6m tac gia d~ xua't m9t s6 chie'n lt<<;tc 
marketing dja phU'Cing nhKm phat tii€n 
du lich TP. Cfin Tho, nhlf sau: 
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BANG 3: CAM NH~N CUA DU KHACH VE PHAN PHO! 

,, 1;D,gnt,t:rtijiit:J>l'l'l\tlJJitc d~:~aJU_Jili~n 

3,46 IHai Jong 

Kenh ban hang gian tie'p thong qua cac t6 
chU'c trung gian du ]ich dam nhi~m 
Sl! phoi h<Jp cua cac don vi tham gia kinh doanh 
du l!ch troll_g qu!_!r1nh ho\lt d9ng phan phOi 

3,32 

3 ,30 

Hai long trung blnh 

Hai long trung blnh 

BANG 4: cAM NHAN coA Da KHAcH vE xac TIEN ou L!CH 

. MP'.~ cl()~'<:'iim~iihi.\:il 

3,43 Hai long 

Hinh thU'c Va nQi dung quang Cllo 3,26 Hai long trung blnh 
ChU'ong trlnh khuven mai 3,32 Hai long trung blnh 
T6 chU'c cac str ki~n du Lich ctia dja ohuon 3,47 Hai Lon 

BANG 5: CAM NHAN CUA DU KHACH VE CHiNH QUYEN D!A PHUdNG 

Chinh quy~n dja phttong quan tam d~u tu' 

hat tri~n du lich 
PhO'i h<Jp cac cha th€ dja phuong tham gia 

hat tri€n du l!ch 
Quan Iv mOi tru'?Jn.it 
Quan ly an ninh, tr~ttifxli Mi 
Quan 19 v~ sinh, y te 

3,35 Hai long u-ung blnh 

2,96 Hai long trung blnh 

3,93 Hai Ion 
3,30 Hai long trung binh 

BANG 6: cAM NHAN cuA DU KHACH VE DAN cu' D!A PHu'dNG 

Hai long 

Hai Jong trung blnh 

3,72 IHai long 

3,83 IHai long 

Ngu6n: Ket qua phan tfch tU 500 phieu phong van du khach. 2019 

MQt lit, Chien l1if/c marketing hinh tli<Jng dja 
phlldng. Chie'n lu'<;IC nay ra't quan tr9ng, phcii t?O dl(<;jC 
net doc dao cua du lich TP. C§n ThcJ so voi cac dia 
phtrd~g khac. Theo ct6, nganh du lich TP. C§.n Tho ~6 
th~ ch9n dja danh b€n Ninh Ki~u la bi8u tll'<;jng cua 
vung da't Tay Bo, bdi ndi day phong canh song nuoc 
hilu tlnh, tau thuy~n xuoi ngti<;c t?o nen buc tranh song 
d()ng cua mien Tay song nt.l'oc. C6 th~ n6i, ai da tltng 
de'n du lich t<,li TP. Can Tho d~u ghe be'n Ninh Ki~u, 
ni~m tlf hao cua ngU'oi dan Cfin Tho. 

Hai za, Chien lti(IC marketing dif.c trtlng cua dja 
phlidng. TP. C~n Thd, noi h9i tt;i van minh song nll'oc 
Cii'u Long, voi nhung vuon trai cay trfo qua, nhung di 
tfoh Jich sii', Iang ngh~ truy~n thO'ng, slf ki~n van h6a l~ 
h<)i d~c sa:c thu hilt ngay cang nhi~u du kMch de'n trai 
nghi~m. Voi d~c trtfng d6, TP. C~n The! dn t?p trung 
khai tbac ke't h<;jp lo<;i.i hinh du lich dU'ong song, du ljch 
sinh thai va du Jtch van h6a. Ben q .nh d6, TP. Cfo Tho 
c6 vi tri trung tam kinh te', van h6a, tai chinh cua d. 
vung B6ng b~ng song Cii'u Long, ra't thu~n l<Ji a6 pbat 
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trHfo lo:;ii hlnh du ljch MICE (lo:;ii hlnh du ljch ket h<Jp 
hQi nghj, hQi thao, tri€n la m, t6 chuc s~( ki~n). 

Ba la, Clzien lll{Jc marketing cu slJ hf!. uing. H~ th6ng 
ca sd h<:t t1ing cua TP. C1in Tho ngay cang hoan thi~n da 
t?O di~u ki~n thuc d~y phat tri~n du licb, g6p pb1in t?O 
nen di~n m?o moi cho Thanh ph6. Tuy nhien, voi nhu 
du ngay cang cao cua du khach, ra't dn st,( quan tam hdn 
nua Cua chinh quy~n dja pbu'ong nh~m phat tri€n CO SCJ 
h<;t t1ing du ljch, b~ng each: buy d9ng m9i ngu6n v6n d~ 
d§u nt phat tri6n san ph~m du ljch di[tc thu; xay dt,(ng cac 
cong trlnh van Ma glin vCli du ijch; xay dlfng cac dl,I' an 
du ljch tr<,>ng di~m; bao V~ va ton t<;IO tai nguyen du ijch; 
quang ba, xuc tien va hc;lp tac, lien ket phat tri~n du Jjch. 

£)~c bi~t, cffn xay dl,l'ng Cd che, ch!nh sach th6ng 
thoang M thu hut cac ngu6n von a§u tu, khuyen khich 
cac thanh ph§n kinh te tham gia ho<;tt d9ng kinh doanh 
du ljch; chu tr9ng thu M t dfo tu tit cac ~p doan, cong ty 
IOn c6 dAng ca'p quoc te'la m9t huong d9tyM, ma Thanh 
pho cfin c~p trung tht!c hi~n. D6ng thoi, to chU'c cac di~n 
clan, kenh d6i tho:;ii hi~u qua, thuong xuyen gifta chinh 
quy~n, nha cl~u tu', va ngu'oi dan nh~m kip thoi thao ga 
nhrrng kh6 khan, vuong m~c trong vi~c chua'n bi dftu nt, 
l~p di! an, ciing nhu tri€n khai dfiu tu' xay dlfng dlf an. 

Bon ta, Chie'n lll{IC marketing con ngrlM ciia d.ia 
phud11g. Den voi TP. C§n Thd, du khach khong nhLi'ng 
du'c;IC trai nghi~m cac ho~t demg du lich OQC dao cua m{)t 
do thj ven s6ng H~u, ma con cam nh?n dt.t<Jc truy€n th6ng 
yeu nguoi me'nkMch cua con ngt.toi Cfin Tho "Nang cl9ng 
- Nhan ai - Hao hi~p - Thanh ijch". Ben c~nh d6, nguoi 
C§n Tho con du'c;IC bie't de'n bdi tinh each tai til', ph6ng 
khoang thong qua lo~i hlnh ngh~ thu~t di~n hlnh cua dja 
phttong "Bon ca tai tit". Day se Ia nbiing da'u a'n quan 
tn;mg t:rong tam tri du kMch, khi m9t l§n din voi C~n 
The1. Do d6, d~ pMt huy yeu to con nguoi, TP. C§n The1 
cfrn tang Ctfong d§u tu' ChO cong tac dao l:,10, b6i du'Ong 
ngu6n nhan ll,l'c du ljch; d6ng thoi, tuyen truy~n nang cao 
nh?n thU'c du ijch b~ng nhi~u hlnh thuc cho c(mg d6ng dan 
Cu' tham gia vao hoi;tt d{)ng du Jjch, nh~m clap ung mong 
d<;1i va cam nh?n cua du khach v~ con nguoi C1in Thd. 

T6 chuc thlfc hi~n Chi~n b.i(tc marketing dia phli<fng. 
£)€ tht!C hi~n tbanh cong Chie'n lu'</C marketing dja 
pht.tong, nh~m phat tri~n du lich TP. C§n Thd, dn 
phai C6 St,( phO'i h<Jp Cua cac chu th€: chlnh quy€n clja 
phttong, doanh ngbi~p kinh doanh du ljch va c()ng d6ng 
dan cu d!a phuCJng. 

Chinh quyen dja plu1<1ng: Giu vai tro dinh huClng 
chie'n lu'c;lc va quyet djnh St! phat tri€n cua dta pbu'ong. 

TAILIEILTHAM KHA.a_ 

Theo d6, chlnh quy6n dja phtiang l ~p 
quy hO?Ch t6ng th€ phat tri€n kinh te' - xa 
hQi; l~p quy hoi;tch phat tri€n du Jjch g~n 
vCli phat tri€n kinh te' - xa h()i; tcS chU'c 
tht!c hi~n dfiu ttf ke't ca'u hi;t tfing du ljch 
theo quy ho~ch tcSng th€; xay ·dlfng Cd 
che', chlnh sach thu hut d§u tu' cho yMt 
tri~n du l!ch; ph6i h(1p cac chU the dja 
phU'C1ng cung tham gia phat tri€n du ljch. 

Doanh nghi~p kinh doanh du ljch: 
Thlfc hi~n quang ba hlnh anh, tinh ha'p 
dfo cua dja phu'ong, thlfc hi~n cac ho~t 
d()ng marketing dja phu'dng theo ke' 
hO<:tCh, ma dia phu'CJng da SO(,\Il thao. 

CQng ddng dan cu dia phridng: C6 
vai tro h6 trq d~ hoi;tt d<)ng marketing 
du'qc v~n hanh d~ dang, thu~n l<;Ji hCJn. 
Theo d6, ngttoi dan dja phuong tham gia 
bao v~ m6i tn.tang, an ninh, tr~t tlf xa h()i 
t~i dia phu'ong. E>6ng thai, xay dlfng ne'p 
sO'ng van h6a, giu gi n hlnh anh ngu'Cli 
dan TP. C~n Tho - ljch SI/, than thi~n. va 
me'n khach. 

KET LU~N 

Ke'r qua nghien c(ru da daub gia cltf<;rc 
mU'c do cam nhiin cua du khach v€ boat 
d()ng ~arketing. dia phu'dng t~i TP. C§.i1 
Tha. Du khach chi hai long Ci muc trung 
blnh dO'i vdi cac thanh ph§n: San phim 
du l!ch; Gia ca; Phan phO'i; Xue tie'n du 
lj ch; kha hai long vdi S\l tham gia ho~t 
d9ng marketing cua Chinh quy~n dia 
phtfdng, C9ng d6ng dan cu dja phuang. 
Thong qua d6, nh6m tac gia da d€ xua't 
mot so' g(ji y chie'n lu'<jc marketing dja 
phu'dng giup TP. Cfin Tho djnh hlnh 
dtf</C hlnh anh, d~c tru'ng, Cd Sd h~ tftng 
va con ngu'ai cua dja ph Liong. D€ thlfc 
hi9n tbanh cong Chie'n lLfQC marketing 
dja phuong, ciln c6 Slf phO'i hc;ip ch~t 
chc giua cac chu th~: Chlnh quy~n dja 
phu'CJng; C()ng d6ng doanh nghi~p; Dan 
Cu' dja phu'ong, nhAm clap ung Slf ky VQng 
va cam nMn trai nghi~m cua du khach 
v~ du ljch TP. Cff n The1.D 
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